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RMB Settlement in Cross-border Trade emergence marked the speeding up 
the process of internationalization of RMB, also sparked fierce competition in the 
commercial banks in this new area. Popularized RMB Settlement in Cross-border 
Trade to date, the Bank increasingly rich experience of running this business, 
product lines are even better. In Fujian province, the China Construction Bank 
promote this business success, ranking second, second only to the Bank of China, 
but the gap between the rows and larger. This paper analysis of current  RMB 
Settlement in Cross-border Trade of CCB in Fujian province, locating a target 
market, combining 8Ps service marketing theory carding CCB business marketing 
strategy, focusing on four of our products, pricing, communication and staff make 
appropriate policy recommendations. This study concluded that the Bank should 
make RMB Settlement in Cross-border Trade brand, application of differential 
marketing and customized marketing strategies, mechanisms for improving mining 
customer service, reasonable use of differential pricing. Most important thing is to 
step up training for front- line staff and internal marketing, is the fundamental 
difference brand are reflected in service measures.  
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2009 年 4 月 8 日，国务院决定在上海市与广东省 4 城市开展跨境贸易人
民币结算试点工作。2009 年 7 月 2 日，国务院六部委发布跨境人民币结算试
点管理办法，我国跨境贸易人民币试点正式启动。2010 年 6 月 22 日，国务院
六部委发布了《关于扩大跨境贸易人民币结算试点有关问题的通知》，增加了
国内试点地区（由 5城市扩展至 20 个省份），不再限制境外地域，试点业务范
围扩展到货物贸易之外的其他经常项目结算。2011 年 1 月央行发布了《境外
直接投资人民币结算试点管理办法》，便利境内机构以人民币开展境外直接投
资。2011 年 4 月，国家外汇管理局发布《关于规范跨境人民币资本项目业务
操作在关问题的通知》，细化了跨境人民币境外直接投资业务的操作。2011 年
























时至 2012 年 6月，我国境内所有具有进出口经营资格的企业均可依法开
展出口货物贸易人民币结算业务。根据人行福州中心支行公布的统计数据显
示，2012 年前三季度福建省（不含厦门，以下同）共办理跨境人民币业务 8922
笔，累计业务量为 386.51 亿元，同比增长 19.61%。其中，经常项下人民币结
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